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WHAT: Tourism Impact Portal bcerts =i

Secretariat

e A central data portal for tourism stakeholders in five regions of British
Columbia.

e With holistic & continuous insights into tourism-relevant trends and

dynamics in the regions, including social and environmental
insights.

e FEasily accessible website, with most data available to all stakeholders.



WHY: Tourism Impact Portal bcerts =i

Purpose

To Improve the monitoring and reporting
of tourism Impacts at the regional level
for better decision-making.



WHY: Tourism Impact Portal bcerts =i

e To better understand continuously changing trends and dynamics
e To better report on the positive and negative impacts of tourism
e To enable evidence-based and responsible decision making

e To facilitate the identification of data gaps & strengthen alignment in
research efforts

e To foster a more open, collaborative & transparent data culture in
tourism

e To better identify investment & business opportunities



WHY: Tourism Impact Portal bcrts i

Secretariat

o Tofoster sustainable development and help track
progress towards important global goals.
e These include the Sustainable Development Goals (SDGs), the Paris

Agreement climate ambitions, and the Post-2020 Global Biodiversity
Framework, among others.



Regional Tourism

Importance of the Initiative berts &

1600
1400
1200
1000
200
800
400
200
0

Tourism Trends: Tourism Development Global risks &
Growth & Decline Footprint & Investment challenges



Importance of the Initiative bcrts i

Secretariat

While we see that travellers, investors, suppliers, employees, etc. are all
demanding more sustainable practices and growth

-------

...... DMQOs, the government, tourism businesses, educational institutions

etc. still do not have sufficient quantity and quality of data insights to
Mmake better decisions.

We need to redefine the measures of
sUcCcess



FOR WHOM: Tourism Impact Portal berts &

e Tourism businesses & industry operators (supply side)

e |ocal, regional, provincial tourismm management organizations (DMOs)
e Ministries & other public sector stakeholders

e Industry associations & other networks

e Transport, infrastructure & utilities operators

e Communities & community associations

e Investors & developers

e Other tourism-related organizations
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Tourism Industry & Arrivals
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2022

Basic Data (Pop.; Size, GDP)
Arrivals (domestic/international)
Expenditures/Revenues
Funding Information
Employment

Business Information
Indigenous

Accessibility

Seasonality

Market-Specific Insights
Airports

Hotel Info

Campground Information
Local Satisfaction

Emission Data




Timeline: Tourism Impact Portal bcerts e

Data discovery Building of LAUNCH Continuous
and building of the prototype Until End 2022: improvements
) data strategy & with first finetuning of of integrated
portal available first version of data & extension
wireframes information the portal of insights



2023 onward

Continuous improvements in
terms of visualizations &
Interpretations

Further extensions in terms of
content & types of insights

Integration of additional
functionalities for better
re-using & sharing of data

Additional products & services
are planned in the future for
benchmarking & access to data
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NOW YOU: FEEDBACK & QUESTIONS berts i

e How important is data for you and your operations (what role does it play)?

e How do you gather and process/use data in your operations (in general & day-to-day basis) -
current structures and procedures for monitoring and reporting?

e Which kind of information do you mainly use for decision making?

e \What kind of data is most important for your business? What about environmental & social?

e Do you also make use of external data to extend your own insights (partners, open data, third
party sources)?

e \What are the greatest challenges for you in working with data?

e Which data is most urgently needed?



OUTLOOK

Continued development versionl
Soft Launch: Summer 2022

Full Launch: Fall 2022
User-Testing: Fall 2022

Version 2: Spring 2023

Training: From 2023 onward

Continued development version2




impactportal@totabc.com



